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ST REGIS

AFICIONADO




THE ST. REGIS SAN FRANCISCO UNVEILS ITS LATEST AFICIONADO PACKAGE OFFERING EXCLUSIVE ACCESS TO 

SFMOMA’s EXHIBIT, “HOW WINE BECAME MODERN
St. Regis Signature Aficionado Program Offers Guests Unparalleled Privilege and Insider Access to Extraordinary Events and Experiences 
NEW YORK – February 7, 2011 – Underscoring its commitment to custom-tailored guest experiences at the best addresses in the world, The St. Regis San Francisco proudly debuts its latest St. Regis Aficionado experience, The Cultured Connoisseur, available now through March 31, 2011.  The latest Aficionado experience offers guests a private tour of the San Francisco Museum of Modern Art’s (SFMOMA) newest exhibit, “How Wine Became Modern,” followed by a chef’s tasting menu at the hotel’s Michelin-starred restaurant, Ame.     
Through exclusive partnerships with some of the world’s most acclaimed influencers and brands, including Chef Jean-Georges, architect David Rockwell, Asprey, Veuve Clicquot, PGA, and Fendi, the St. Regis brand has created a series of unprecedented events and experiences tailored to its most discerning guests.  Providing insider access and unmatched privilege, past St. Regis Aficionado packages have included the opportunity to use Magic Johnson’s personal tickets to a Los Angeles Lakers game while seated next to notable fans such as Jack Nicholson and Leonardo DiCaprio; an exclusive deep sea fishing trip with Chef Jean-Georges, followed by an intimate dinner prepared by the renowned chef at St. Regis Resort, Bora Bora; and a private tour of the Sistine Chapel at The St. Regis Grand Hotel in Rome.

The guests’ date with wine begins with a private tour of the SFMOMA’s acclaimed exhibit, “How Wine Became Modern,” personally led by a curator.  Guests will explore the visual culture of wine and its stunning transformation over the last three decades, combining historical artifacts, newly commissioned art, enticing installations and even a "smell wall" to fully immerse them in oenophilia. This sensational experience will be completed with a chef's tasting menu dinner for two at Ame restaurant, where fresh ingredients from local purveyors will be artfully complemented by wine pairings, and guests will leave with a bottle of the St. Regis custom label wine by Quixote Winery in Napa Valley.

The Cultured Connoisseur experience is $1,750 for two people and includes a one-night stay in a Metropolitan Suite, SFMOMA private tour, and dinner for two with wine pairings and a bottle of St. Regis’ custom label wine.  A 14-day advance reservation is required.  To reserve this St. Regis Aficionado experience, please contact Ms. Nicole Holland at +1 415 284 4070 or nicole.holland@stregis.com. 
Ideally located in San Francisco’s Yerba Buena neighborhood, The St. Regis San Francisco offers guests and residents modern sophistication, unparalleled luxury and bespoke service at one the best addresses in the world.  Designed by Toronto’s Yabu Pushelberg, the hotel features 260 elegantly appointed guest rooms and suites, St. Regis’ legendary Butler Service, a signature Remede Spa, 22,000 square feet of meeting and event space, and state-of-the-art fitness facilities.  
While visiting any St. Regis hotel or resort worldwide, the St. Regis Aficionado program invites guests to engage and delight their passions for Speed & Sport, Fashion & Design, Food & Wine, Art & Literature, Society & Philanthropy and Spa & Relaxation. Events and experiences are scheduled at St. Regis properties around the world, are open to all St. Regis guests and are reserved on a first come basis at stregis.com/aficionado, or by contacting travel professionals.

About The St. Regis San Francisco

The St. Regis San Francisco opened in November 2005, introducing a new dimension of luxury and timeless elegance to the city of San Francisco.  The 40-story landmark building, designed by Skidmore, Owings & Merrill, includes 102 private residences rising 19 floors above the 260-room St. Regis Hotel.  From legendary butler service, “anticipatory” guest care and impeccable staff training to the signature Remède Spa, luxurious amenities and interior design by Yabu Pushelberg of Toronto, The St. Regis San Francisco delivers an unmatched guest experience.  The St. Regis San Francisco is located at 125 Third Street.  Telephone:  415.284.4000. Web site:  www.stregissanfrancisco.com.

About St. Regis Hotels & Resorts

Combining classic sophistication and modern luxury, the St. Regis brand remains faithful to its commitment to excellence. Founded by John Jacob Astor IV, with the opening of the first St. Regis Hotel in New York City over a century ago, The St. Regis brand of hotels is known for its unique luxury dimension, customized service and refined elegance, in the best destinations worldwide. Plans for this brand to globally continue its legacy include long-awaited St. Regis properties in Bahia Beach, Puerto Rico, and Bal Harbour in the US and on the exclusive island of Bermuda. In Latin America, St. Regis will unveil new hotels and resorts in Buenos Aires and Kanai Riviera. In Asia, St. Regis has also announced plans to open properties in Bangkok, Chengdu, Kuala Lumpur, Lhasa, Nanjing, Osaka, Sanya Yalong Bay and Tianjin. In Africa and the Middle East, the St. Regis brand will continue to expand in Abu Dhabi, Cairo, Doha and Mauritius. The distinctive trait of the St. Regis experience is customized service and attention, coveted locations and luxurious design. For more information on The St. Regis Hotels & Resorts, please visit the new www.stregis.com.
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